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Introduction

The Look East Policy1 was introduced by Dr. Mahathir Mohammad in 1982 by which 
Japan was made a role model of economic development which had led to the increase 
in Japanese investments into Malaysia, subsequently increasing the number of Japanese 
citizens residing in Malaysia. Following the economic-political stability in Malaysia, the 
inclusion of the Foreign Direct Investment (FDI)2 and large domestic capital in the socio-


� This work was supported by a Japan related 2010 research project grant funded by the 
Sumitomo Foundation.
1 7KH�ÀUVW� RIÀFLDO� DQQRXQFHPHQW�RQ� WKH�/RRN�(DVW�3ROLF\�E\�'U��0DKDWKLU�0RKDPDG�
ZDV�PDGH�RQ���)HEUXDU\������GXULQJ�WKH�RIÀFLDO�ODXQFK�RI�WKH�0$-(&$�DQG�-$0(&$·V�
5th�$QQXDO�&RQIHUHQFH�LQ�+LOWRQ�+RWHO�.XDOD�/XPSXU��+RZHYHU��KLV�ÀUVW�VWDWHPHQW�DERXW�
the Look East Policy was already mentioned in December 1981. In his speech during the 
0$-(&$�-$0(&$�&RQIHUHQFH��KH�KDG�FRPSOLPHQWHG�RQ�WKH�DWWLWXGH�DQG�FRPPLWPHQW�RI�
the Japanese workers who are committed in their tasks and were ready to continue working, 
DV�D�EDVLV�WR�UHDFK�D�ZHOO�GHYHORSHG�HFRQRP\�� �$W�WKH�VDPH�WLPH��KH�UHTXHVWHG�WKDW�WKH�
Malaysian people adopt the work ethics, ethical values of the Japanese society, loyalty, 
and other characteristics that are considered important elements in the development of a 
country. The objective of the Look East Policy is …To provide opportunities to learn and emulate 
from developing countries of the East in the effort to develop Malaysia. Matters deserving attention 
in relation to work ethic and values of Japanese are diligence and discipline in work, loyalty to the 
nation and to the organizations or business where the worker is employed, priority of group over 
LQGLYLGXDO� LQWHUHVW�� HPSKDVLV�RQ�SURGXFWLYLW\�DQG�KLJK�TXDOLW\��XSJUDGLQJ�HIÀFLHQF\��QDUURZLQJ�
differentials and gaps between executives and workers, management systems which concentrate on 
long-term achievement and not solely on increases in dividens or staff incomes in the short term, 
and other factors which can contribute to progress, for our country.
2 �)RUHLJQ�GLUHFW�LQYHVWPHQW�LV�DQ�LQWHUQDWLRQDO�FDSLWDO�LQÁRZ�SURFHVV�WKDW�LV�PDGH�E\�QRQ�
residents in the form of either individually or in corporations registered inside or outside 
a particular country. One form of this foreign investment is FDI, usually associated with 
LQYHVWPHQWV�E\�ÀUPV�FRQWUROOHG�E\�QRQ�UHVLGHQWV�LQ�D�SDUWLFXODU�FRXQWU\���7KH�PDLQ�IHDWXUH�
of FDI is its dominance in its business decisions that will be undertaken by the company 
ZLWK�WKH�REMHFWLYH�RI�SURÀW�PDNLQJ�XQWLO�LW�PD[LPL]HV�WKH�VL]H�RI�WKH�ÀUP��*HQHUDOO\��IRUHLJQ�
investments contain two categories -direct investment and portfolio assets; including 
investments made by government corporations, private companies and individuals. On the 
other hand portfolio asset is different from FDI, because this type of investment does not 
cause any control over the invested capital. Those involved in the portfolio investment will 
DWWHPSW�WR�PLQLPL]H�DQ\�VRUW�RI�ULVNV��,W�LV�DOVR�D�¶ÁRDWLQJ�IXQG·�ZKLFK�LV�D�IRUP�RI�LQYHVWPHQW�

International Journal of East Asian Studies
Vol. 1, No. 1, 2011/2012, pp. 25-36

*

Jurnal  EAJIR  Bab 2.indd   25 08/10/2012   15:18:14



Md Nasrudin Md Akhir, Yuka Ishii, Rohayati Paidi, Asmadi Hassan, 
Mohd Ikbal Mohd Huda, Siti Rohaini Kassim, Alias Abdullah and Azmi Mat Akhir

26

economic development sector; especially in the infrastructure and education sectors, 
DV�ZHOO�DV�LQ�WKH�OLEHUDOL]DWLRQ�SROLF\�DQG�WKH�H[SRUW�SURPRWLRQ�LQFHQWLYHV�GXULQJ�WKH�
����V��0DOD\VLD�LQ�WKH�HDUO\�����V�HQWHUHG�WKH�¶WDNH�RII·�VWDJH�LQ�PDQXIDFWXULQJ��WKXV�
SOD\LQJ�D�NH\�UROH�LQ�WKH�QDWLRQ·V�LQGXVWULDOL]DWLRQ�SURFHVV�

During the administration of Dr. Mahathir which lasted between July 1981 
and October 2003, Japanese investments in Malaysia recorded a high increase in 
the manufacturing sector. Despite it being relatively small, the food sector showed 
HQFRXUDJLQJ�GHYHORSPHQWV�� )RU� H[DPSOH�� IURP� WKH� ����V� WLOO� 6HSWHPEHU� ������ ���
projects related to Japanese food and beverage industry were approved by the 
Malaysian government. This contributed to capital investments amounting to almost 
RM238 million, and more importantly it provided employment opportunities for 3,665 
Malaysians.3�0DQ\�-DSDQHVH�ÀUPV��SDUWLFXODUO\�DIWHU�WKH�3OD]D�$FFRUG�LQ�������H[SDQGHG�
and transferred their businesses to Malaysia when the endaka4 occured. Japanese 
LQYHVWPHQWV�LQ�0DOD\VLD�ZDV�XQDIIHFWHG�E\�WKH������$VLDQ�ÀQDQFLDO�FULVLV�DV�WLOO�WKH�
WKLUG�TXDUWHU�RI�������-DSDQ�ZDV�0DOD\VLD·V�WKLUG�ODUJHVW�WUDGLQJ�SDUWQHU�DIWHU�WKH�8QLWHG�
6WDWHV�RI�$PHULFD�DQG�6LQJDSRUH��,Q�WKH�ÀUVW�TXDUWHU�RI�������-DSDQHVH�LQYHVWPHQW�ZDV�
the third highest after Singapore and Taiwan, all of which amounted to RM5.2 billion. 

The Japanese Community and the Malaysia-Japan Trade 1945-1980

Since before World War II, a number of Japanese companies had been investing in rubber 
SODQWDWLRQV�DQG�WLQ�PLQHV�LQ�0DOD\D��+RZHYHU��WKHUH�ZDV�D�VLJQLÀFDQW�LQFUHDVH�LQ�WKH�
QXPEHU�RI�-DSDQHVH�ÀUPV�FRPLQJ�LQWR�0DOD\D�DIWHU�:RUOG�:DU�,,��7KLV�ZDV�SDUWLDOO\�
LQÁXHQFHG�E\�WKH�HFRQRPLF�JURZWK�LQ�-DSDQ�LQ�WKH�����V��-DSDQHVH�ÀUPV�UHORFDWHG�WR�
6RXWKHDVW�$VLD�ZKLFK�LV�ULFK�LQ�UDZ�PDWHULDOV��LQ�RUGHU�WR�H[SDQG�WKHLU�FRQWURO�LQ�WKHLU�
UHVSHFWLYH� LQGXVWULHV��$FFRUGLQJ� WR�VWDWLVWLFV�SURGXFHG�E\� WKH� -DSDQ�([WHUQDO�7UDGH�
2UJDQL]DWLRQ� �-(752��� WLOO� ������ WKHUH�ZHUH���� -DSDQHVH� FRUSRUDWH�EUDQFK�RIÀFHV� LQ�
Malaya.

In the 1960s, Japanese investments in Malaysia continued to grow, and until 1969, 
WKHUH�ZHUH����ÀUPV�ZLWK�D�WRWDO�UHJLVWHUHG�FDSLWDO�RI�50����������%\�������D�WRWDO�RI�
����-DSDQHVH�ÀUPV�KDG�LQYHVWHG�FDSLWDO�DPRXQWLQJ�WR�50������PLOOLRQ�LQ�WKH�FRXQWU\��
6RPH�RI�WKH�ÀUPV�VSHFLDOLVLQJ�LQ�HOHFWULFDO�JRRGV�DQG�HOHFWURQLFV��WLPEHU��WH[WLOHV�DQG�
FKHPLFDOV�LQFOXGHG�WKH�0DWVXVKLWD�(OHFWULF�&R���+LWDFKL��6RQ\�DQG�7RUD\�

,Q�WKH�SHULRG�EHWZHHQ������DQG�������DV�D�IRUHLJQ�PLQRULW\��WKH�QXPEHU�RI�-DSDQHVH�
QDWLRQDOV�UHVLGLQJ�LQ�0DOD\VLD�ZDV�VPDOO��7KH\�VHWWOHG�LQ�XUEDQ�DUHDV�OLNH�.XDOD�/XPSXU��
3HQDQJ�DQG�-RKRU�%DKUX�DQG�XVXDOO\�NHSW�WR�WKHPVHOYHV�IRU�YDULRXV�UHDVRQV��/DFN�RI�
Malays language skills as well as worries about the acceptance of local community as a 
UHVXOW�RI�-DSDQ·V�LQYROYHPHQW�LQ�WKH�6HFRQG�:RUOG�:DU�ZHUH�WZR�RI�WKH�PDMRU�UHDVRQV�
IRU�WKH�VPDOO�QXPEHU�RI�-DSDQHVH�QDWLRQDOV�OLYLQJ�LQ�0DOD\VLD��%\�WKH�\HDU�������D�-DSDQ�
0DOD\VLD�$FWLYLW\�&HQWUH�� LQWHQGHG� WR� DVVLVW� DQG�EULQJ� WRJHWKHU� -DSDQHVH�QDWLRQDOV�
OLYLQJ�LQ�0DOD\VLD�ZDV�HVWDEOLVKHG�E\�-DSDQ·V�FRUSRUDWH�PHPEHUV�LQ�.XDOD�/XPSXU��
More importantly, the main purpose of this organization was to promote friendship 

that is always made on a speculation basis that the capital can be moved from one place to 
DQRWKHU�LQ�RUGHU�WR�PDNH�SURÀW�IRU�WKH�LQYHVWRUV��7KLV�LQFOXGHV�VWRFN�LQYHVWPHQWV��ERQGV�
and others.
3  Statistics from MITI, 1996.
4  Refers to the increasing value of the Yen.
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and cooperation between Japanese and Malaysian citizens. During its establishment, 
WKHUH�ZHUH�����-DSDQHVH�DQG����DVVRFLDWH�PHPEHUV�RI�ZKLFK�WKH�PDMRULW\�ZHUH�&KLQHVH��
0HDQZKLOH��WR�RYHUFRPH�WKH�SUREOHP�RI�0DOD\�ODQJXDJH�GHÀFLHQF\�DPRQJ�WKH�-DSDQHVH��
VRFLDO�RUJDQL]DWLRQV�ZRUNHG�WRJHWKHU�ZLWK�WKH�-DSDQ�0DOD\VLD�$FWLYLW\�&HQWUH�QRW�RQO\�
in teaching Malay to Japanese nationals but also Japanese to the local community.

2YHUDOO��IURP������WR�������WKH�SUHVHQFH�RI�-DSDQHVH�ÀUPV�LQ�0DOD\VLD�ZDV�OLPLWHG�
GXH�WR�WKH�0DOD\VLD·�HFRQRPLF�SROLF\�WKDW�JDYH�SULRULW\�WR�GRPHVWLF�LQVWLWXWLRQV��7DEOH�
��VKRZV�WKH�QXPEHU�RI�-DSDQHVH�ÀUPV�IURP������WR�������WRWDOOLQJ������PRVWO\�HQJDJHG�
in the agricultural and mining sectors as well as in small and medium industries.

7DEOH���$GGLWLRQV�RI�-DSDQHVH�&RPSDQLHV�LQ�0DOD\VLD����������
YEAR QUANTITY
1959 2

1960-1969 26
��������� 30
��������� 80
��������� 24

1980 19

Source: Kokusai Keizai��$XJXVW�������SS������

Japanese Investments and Community in Malaysia After 1980

,Q�OLQH�ZLWK�WKH�/RRN�(DVW�3ROLF\��WKH�QXPEHU�RI�-DSDQHVH�ÀUPV�LQ�0DOD\VLD�IURP�WKH�
1980s onwards increased dramatically. This, in turn led to a marked increase in Japanese 
nationals residing in Malaysia. In 1980, for instance, the number of Japanese nationals 
in Malaysia was merely 3,201 but increased to 11,653 in the year 2001. In 2009, the 
number of Japanese citizens was still high despite a slight drop compared to the year 
before when there were 9,152 people. 

Table 2 shows the number of Japanese nationals in Malaysia from the year 1980 
to the year 2009.

7DEOH���7KH�1XPEHU�RI�-DSDQHVH�&LWL]HQV�LQ�0DOD\VLD����������
YEAR QUANTITY
1980 3,201
1981 3,539
2001 11,653
2002 11,256
2003 10,769
2004 10,208
2005 10,347
2006 9,928
2007 10,231
2008 9,330
2009 9,152

6RXUFH��7KH�$6($1�-DSDQ�&HQWUH�DQG�WKH�1DWLRQDO�,QVWLWXWH�RI�
Population and Social Security Research, Japan, 2010.
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,Q�WKH�\HDU�������WKH�QXPEHU�RI�-DSDQHVH�QDWLRQDOV�LQ�0DOD\VLD�ZDV�DW���������EXW�
DIWHU�WKH�JOREDO�ÀQDQFLDO�FULVLV��HPSOR\HG�-DSDQHVH�FLWL]HQV�ZHUH�DVNHG�WR�VHQG�WKHLU�
IDPLOLHV�EDFN�WR�-DSDQ��$V�D�UHVXOW��WKH�QXPEHU�RI�-DSDQHVH�QDWLRQDOV�OLYLQJ�LQ�0DOD\VLD�
between 2008 and 2010 charted a decline.5

7DEOH���0DQXIDFWXULQJ�3URMHFWV�$SSURYHG�ZLWK�-DSDQ·V Involvement by Industry 
1980-September 1995

,1'8675< QTY. :25.(56 (48,7<��50� ��&$3��,19(670(17��50�
Electrical & Electronics ��� ������� 3,461,219,331 �������������
&KHPLFDO�	�&KHPLFDO�3URGXFWV 96 5,444 ������������� �������������
%DVLF�0HWDO�3URGXFWV 100 ����� 532,629,800 �������������
1DWXUDO�*DV 1 ��� 390,000,000 �������������
Non-Metallic Products 94 12,263 ����������� 1,302,268,180
Wood & Wood Products �� ������ ����������� �������������
Transport Equ.Parts 104 16,080 ����������� 912,498,925
Machinery 83 11,930 ����������� 908,394,800
Plastic Products 94 6,585 ����������� 825,029,236
Fabricated Metal Products 82 6,561 ����������� 565,169,624
6FLHQWLÀF�	�0HDVXULQJ�(TXLS� 20 ����� 159,200,000 �����������
7H[WLOH�	�7H[WLOH�3URGXFWV 41 6,343 ���������� 364,531,928
)RRG�	�%HYHUDJHV �� 3,665 ����������� �����������
Rubber  Products 42 ����� 58,835,420 132,960,821
)XUQLWXUH�	�)L[WXUHV 19 2,596 54,852,000 �����������
Paper, Print & Publishing �� 1,850 54,880,100 111,205,152
Miscellaneous 22 2,029 ���������� ����������
6RXUFH��0,'$������

,Q�WHUPV�RI�LQYHVWPHQWV��7DEOH���VKRZV�-DSDQ·V�WRWDO�LQYHVWPHQW�LQ�JRYHUQPHQW�
approved projects between 1980 and 1995. While the Japanese food and beverage 
industry charted a comparatively small amount of capital, that is RM238 million 
compared to other manufacturing segments like the electrical, electronics, chemical and 
petroleum sectors, the food and beverage industry had already begun to compete with 
other sectors like that of rubber manufacturing, furniture and printing. 

Japanese Food Products

$V�D�UHVXOW�RI�PRUH�DQG�PRUH�-DSDQHVH�QDWLRQDOV�WDNLQJ�XS�UHVLGHQFH�LQ�0DOD\VLD��WKH�
entry of food products from Japan has also increased considerably. In fact Japanese 
FRPSDQLHV�KDYH�EHJXQ� LQYHVWLQJ� LQ�0DOD\VLD·V� IRRG�DQG�EHYHUDJH� VHFWRU��7KLV�KDV�
livened up the entry of Japanese food and drinks into Malaysia. In the globalisation 
era,where the world is without borders; the local populace now has the opportunity to 

5  Since the 1980s, Malaysia has shown an impressive economic transformation; from an 
DJULFXOWXUH�EDVHG� WR� LQGXVWULDO�EDVHG�HFRQRP\�� LQ�RUGHU� WR�SULRULWL]H�H[SRUW�SURPRWLRQ��
With a favorable investment climate during that time, Malaysia was successful in attracting 
LQYHVWPHQWV�IURP�YDULRXV�FRXQWULHV��8QWLO�0DUFK�������IRU�H[DPSOH��WKHUH�ZHUH�����-DSDQHVH�
manufacturing companies and 448 Japanese non-manufacturing companies in Malaysia, 
EULQJLQJ�WKH�WRWDO�XS�WR�������FRPSDQLHV��%\�WKH�HQG�RI�0DUFK�������DSSUR[LPDWHO\�������
Japanese manufacturing and non-manufacturing firms were operating in Malaysia. 
$FFRUGLQJ� WR� -(752��ZLWK� WKHVH�QXPEHUV�� -DSDQHVH�ÀUPV�EHFDPH� WKH� ODUJHVW� IRUHLJQ�
companies operating in Malaysia.
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HQMR\�GHOLFDFLHV�IURP�RWKHU��FRXQWULHV�ZLWKRXW�KDYLQJ�WR�WUDYHO��*OREDOLVDWLRQ�KDV�DOVR�
PDGH�LW�GLIÀFXOW�WR�GHWHUPLQH�WKH�RULJLQV�RI�FHUWDLQ�W\SHV�RI�IRRG�DW�WLPHV��

For the purpose of this study, the researchers have categorised Japanese food 
products by referring to foods that originate from Japan andtheir usage in their original 
-DSDQHVH�QDPH��UHJDUGOHVV�RI�ZKHWKHU�WKH�IRRG�LQ�TXHVWLRQ�LV�D�IRUP�RI�ÁDYRXULQJ�RU�
a ready-to-eat meal. In general, the names of these foods are labeled in the Japanese 
language using kanji or hiragana, for instance sushi, udon, teriyaki, teppanyaki, 
okonomiyaki, onigiri, sashimi and so on.

Japanese Food and Beverage Companies in Malaysia

%DVHG�RQ�D�UHSRUW�UHOHDVHG�E\�-(752�6 there are 1,421 Japanese companies that have 
invested in Malaysia up until July 2010, either in manufacturing or non-manufacturing 
sectors, such as services, banking and so on (refer to Table 4). Despite this, the number of 
Japanese companies that have been active in the food and beverage production industry 
is still fairly small, with only 19 companies registered. This is less than 0.02 percent of 
WKH�WRWDO�QXPEHU�RI�-DSDQHVH�FRPSDQLHV�LQ�0DOD\VLD��LQ�IDFW��WKLV�ÀJXUH�GRHV�QRW�H[FHHG�
0.03 percent even when a comparison is made solely with the manufacturing industry.

Most manufacturers of food and beverages are based in Selangor, Johor, Pulau 
3LQDQJ��.XDOD�/XPSXU�DQG�3HUDN��UHIHU�WR�)LJXUH�����6HODQJRU�DQG�-RKRU�DUH�KRPH�WR�
VL[�FRPSDQLHV�HDFK��3XODX�3LQDQJ�KDV�WKUHH��DQG�.XDOD�/XPSXU�DQG�3HUDN�KDYH�WZR�
companies each. 

Nevertheless, recently, the number of Japanese companies participating in this 
ÀHOG�KDV�LQFUHDVHG�WR����ZLWK�WKH�HVWDEOLVKPHQW�RI�\HW�DQRWKHU�-DSDQHVH�FRPSDQ\�LQ�WKH�
Halal�KXE�RI�0HODND��%XW�LW�PXVW�EH�HPSKDVLVHG�WKDW�ZKLOH�WKHVH�FRPSDQLHV�DUH�-DSDQHVH�
investors, not all of them are involved in the manufacturing of Japanese food products. 
Out of 20 companies, only three produce items that have Japanese characteristics, namely 
0RPRWDUR�)RRGV�6GQ�%KG�ZKLFK�SURGXFHV�-DSDQHVH�QRRGOHV��6WDUOHW�)RRG�,QGXVWULHV�
�0��6GQ�%KG�ZKLFK�SURGXFHV�WHPSXUD�EDVHG�LWHPV��DQG�%LJZHVW�,QGXVWULHV�6GQ�%KG�
which produces shirozake (white sake) and mirin. 

In addition to this, another important factor is the fact that many of these Japanese 
companies have received Halal�FHUWLÀFDWLRQ�IRU�WKHLU�SURGXFWV��2I�WKH��������KDYH�EHHQ�
RIÀFLDOO\�FHUWLÀHG�DV�EHLQJ�Halal. This proves the commitment of Japanese investors in 
IXOÀOOLQJ�WKH�QHHGV�RI�WKH�0DOD\VLDQ�PDUNHW��7DEOH���VKRZV�WKH�GHWDLOV�RI�WKH�-DSDQHVH�
companies participating in food and beverage manufacturing in Malaysia.

Japanese Restaurants in Malaysia

-DSDQHVH�IRRG�LV�HDVLO\�DWWDLQDEOH�LQ�0DOD\VLD��$Q�REYLRXV�VRXUFH�ZRXOG�EH�UHVWDXUDQWV�
WKDW�VHUYH�-DSDQHVH�FXLVLQH��'HVSLWH�WKLV��LW�LV�GLIÀFXOW�WR�GHWHUPLQH�WKH�H[DFW�QXPEHU�
of restaurants that serve Japanese food in Malaysia, due to several factors such as the 
lack of concrete data that could be used for research purposes, as well as the operation 
trends in Malaysian restaurants that usually serve a variety of cuisines and rarely 
specialise on one particular fare. 

6 �6HH�0DOD\VLD�*DLN\R�-XO\������HGLWLRQ��KWWS���ZZZ�MHWUR�JR�MS�MÀOH�UHSRUW����������
malaysia_gaikyo.pdf.
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7DEOH���1XPEHU�RI�-DSDQHVH�&RPSDQLHV�LQ�0DOD\VLD��-XO\������
FIELDS 48$17,7<

0
$
1
8
)$

&
78

5,
1
*

Electrics and Electronics ���

3HWUROHXP�DQG�&KHPLVWU\ 89

6WHHO�DQG�$OOR\ ��

Transportation and Spare Parts 61

Timber 28

)RRG�DQG�%HYHUDJH 19

7H[WLOH 15

Others ���

727$/�2)�0$18)$&785,1*�&203$1,(6 ���

1
2
1
�0

$
1
8
)$

&
78

5,
1
*

6DOHV�2IÀFHUV���5HSUHVHQWDWLYHV� 149

Foreign Trading 145

Services 128

&RQVWUXFWLRQ 94

Shipping and Warehousing 53

%DQNLQJ��)LQDQFH��,QVXUDQFH� 29

$JULFXOWXUH��)LVKHULHV�DQG�2WKHUV 88

727$/�2)�121�0$18)$&785,1*�&203$1,(6 686
*5$1'�727$/ 1,421

  
    Source: JETRO, 2010

)LJXUH���'LVWULEXWLRQ�RI�-DSDQHVH�&RPSDQLHV�3URGXFLQJ�)RRG�DQG�%HYHUDJHV�LQ�
Malaysia (July, 2010)

Source: JETRO, 2010
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7DEOH���/LVW�RI�-DSDQHVH�&RPSDQLHV�3URGXFLQJ�)RRG�DQG�%HYHUDJHV�
NO. COMPANY NAME YEAR LOCATION PRODUCTS HALAL
1. Intercontinental Specialty Fats 

6GQ�%KG
1980 Selangor 9HJHWDEOH�RLO�DQG�IDW Halal

2. Taisho Pharmaceu-tical (M) Sdn 
%KG

1990 Selangor 9LWDPLQ�EHYHUDJHV Halal

3. 3RNND�$FH��0��6GQ�%KG 1992 Selangor Soft drinks, non-
carbonated beverages 

Halal

4. <DNXOW��0��6GQ�%KG 2004 Selangor &XOWXUHG�PLON� Halal
5. 0RPRWDUR�)RRGV�6GQ�%KG n.a. Selangor Japanese noodles n.a.
6. %ROR·JQH�6GQ�%KG n.a. Selangor %UHDGV�DQG�SDVWULHV n.a.
�� 3DOPDMX�(GLEOH�2LO�6GQ�%KG 1986 Johor Palm oil Halal
8. 0DUXVKLQ�&DQQHULHV��0��6GQ�

%KG
���� Johor &DQQHG�IRRG Halal

9. 5LNHYLWD��0��6GQ�%KG 1991 Johor &RRNLQJ�IDW Halal
10. 6RXWKHUQ�1LVVKLQ�%LR�7HFK�6GQ�

%KG
1995 Johor &RRNLQJ�RLO�DQG�IDW Halal

11. %LJZHVW�,QGXVWULHV�6GQ�%KG 1996 Johor Shirozake and mirin n.a.
12. Starlet Food Industries (M) Sdn 

%KG
n.a. Johor Agemada and other 

tempura-based 
products 

Halal

13. Protigam Food Industries Sdn 
%KG

1986 Pulau 
Pinang

&DQQHG�VDUGLQHV�DQG�
tunas 

Halal

14. *DEDQ�6SLFH�0DQXIDFWXULQJ��0��
6GQ�%KG

1988 Pulau 
Pinang

+HUEV�DQG�VSLFHV Halal

15. 6HDSDFN�)RRG�6GQ�%KG 1990 Pulau 
Pinang

Surimi-based products Halal

16. $MLQRPRWR��0��%HUKDG 1961 .XDOD�
Lumpur

$GGLWLRQDO�ÁDYRXULQJV Halal

��� 6XQPRXOLQ�<DPD]DNL�6GQ�%KG�� 1998 .XDOD�
Lumpur

%UHDGV�DQG�SDVWULHV n.a.

18. 1LKRQ�&DQSDFN��0��6GQ�%KG 1996 Perak Powdered drinks Halal
19. 0RGLÀHG�6WDUFK�,QGXVWULHV�6GQ�

%KG����
n.a. Perak Flour n.a.

20. .HZSLH�6GQ�%KG 2009 Melaka Mayonnaise and egg-
based products

Halal

6RXUFH��9DULRXV

What is certain is that the number of restaurants serving Japanese cuisine in 
0DOD\VLD�LV�LQFUHDVLQJ�FRPSDUHG�WR�VHYHUDO�\HDUV�DJR��7KH�ODWHVW�LV�:DWDPL�&R���ZKLFK��
LQ�FROODERUDWLRQ�ZLWK�&KDVZRRG�5HVRXUFHV�6GQ�%KG��RSHQHG�WKH�ÀUVW�:DWDPL�5HVWDXUDQW�
branch in Malaysia at the end of 2010. This company aims to have 10 branches in 
0DOD\VLD�LQ�VL[�\HDUV·�WLPH�� 

$QRWKHU�H[DPSOH�RI�WKH�HQFRXUDJLQJ�UHVSRQVH�WR�-DSDQHVH�UHVWDXUDQWV�LQ�0DOD\VLD�
LV�WKH�IDPRXV�VXVKL�FKDLQ��6XVKL�.LQJ��6XVKL�.LQJ�ÀUVW�RSHQHG�LQ�0DOD\VLD�LQ�WKH�\HDU�
1995, and in 15 years, this restaurant has managed to broaden its empire by opening 
DV�PDQ\�DV����EUDQFKHV�WKURXJKRXW�0DOD\VLD��7DEOH���VKRZV�WKH�QXPEHU�RI�6XVKL�.LQJ�
branches in Malaysia by region. Despite this, the need for Halal status is still the main 
issue accompanying the growth of these restaurants. Several restaurants display the 
Halal logo produced by private companies. Others just display “pork-free” or “alcohol-
free” signs at their entrances. In sum, Japanese restaurants displaying the Halal logo 
are still hard to come by.

�� �¶&KDVZRRG�JRHV�-DSDQHVH�ZLWK�:DWDPL·��Business Times�����$XJXVW�������5HWULHYHG����
Sept 2010, http://www.btimes.com.my/Current_News/BTIMES/articles/chzy-2/Article/index_html.
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Supermarkets Selling Japanese Food Products in Malaysia

In addition to restaurants, Japanese food is also available from supermarkets all over 
0DOD\VLD��7KH�-86&2�VXSHUPDUNHW�FKDLQ��IRU�H[DPSOH��KDV�GHGLFDWHG�VHYHUDO�VKHOYHV�
especially for dried Japanese food imported straight from their country of origin. These 
SURGXFWV�LQFOXGH�YDULRXV�ÁDYRXULQJ�DJHQWV��instant food, snack and soft drinks, rice 
DQG�PDQ\�RWKHUV��)UR]HQ�IRRG�LV�DOVR�DYDLODEOH��7KH�-86&2�VXSHUPDUNHW�FKDLQ�DOVR�KDV�
ready-to-eat Japanese food such as sushi, sashimi, yakitori and o-bento at each of its 
branches. 7DEOH���VKRZV�WKH�QXPEHU�RI�-86&2�RXWOHWV�LQ�0DOD\VLD�

$VLGH�IURP�-86&2��FRQVXPHUV�LQ�0DOD\VLD�FDQ�DOVR�VRXUFH�-DSDQHVH�IRRG�IURP�
RWKHU�ZHOO�NQRZQ�VXSHUPDUNHWV� VXFK�DV� ,6(7$1�DQG�62*2��ZKLFK�DOVR�SURYLGH�D�
YDULHW\�RI�SURGXFWV� LPSRUWHG� VWUDLJKW� IURP� -DSDQ��+RZHYHU�� WKHUH� DUHQ·W� DV�PDQ\�
EUDQFKHV�RI�,6(7$1�DQG�62*2�FRPSDUHG�WR�-86&2�DQG�WKH\�WHQG�WR�EH�OLPLWHG�WR�
WKH�.ODQJ�9DOOH\��%XW�VRXUFLQJ�-DSDQHVH�IRRG�RU�LQJUHGLHQWV�LV�QRW�DQ�DFWLYLW\�OLPLWHG�
to just Japanese-owned supermarkets. Ready-to-eat Japanese food, especially sushi, is 
DOVR�HDVLO\�DYDLODEOH�LQ�PRVW�K\SHUPDUNHWV�VXFK�DV�&DUUHIRXU��7HVFR�DQG�*LDQW��

These supermarkets generally segregate the non-Halal items from the Halal ones. 
It is also common practice for these imported products to be accompanied by a sticker 
EHDULQJ�D�WUDQVODWLRQ�RI�WKHLU�FRQWHQW�RU�LQJUHGLHQW�OLVW��%XW�VRPH�SURGXFWV�ZKLFK�FRQWDLQ�
non-Halal ingredients such as alcohol are sometimes placed side by side with Halal 
SURGXFWV��$QG�LQ�VRPH�FDVHV��WKH�WUDQVODWLRQ�SURYLGHG�LV�LQFRUUHFW��

Demand on Japanese Food Products

The increase in the number of restaurants and supermarkets providing Japanese food 
in Malaysia illustrates an overview of the increasing demand by Malaysian society for 

7DEOH���7KH�1XPEHU�RI�6XVKL�.LQJ�%UDQFKHV�LQ�0DOD\VLD�E\�5HJLRQ

5(*,21 48$17,7<
.ODQJ�9DOOH\ 30

Johor 9

Pulau Pinang 6

Sarawak 5

Perak 5

Melaka 3

Sabah 3

Negeri Sembilan 1

.HGDK 1

Pahang 1

Perlis 0

Terengganu 0

.HODQWDQ 0

727$/ 64

Source: KWWS���ZZZ�VXVKL�NLQJ�FRP
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WKHVH�SURGXFWV��%DVHG�RQ�WKH�ELGGLQJ�WKHRU\��ELGV�ZLOO�LQFUHDVH�LI�WKH�SULFH�LQFUHDVHV��
7KH�SULFH�RI� WKHVH�JRRGV� LQFUHDVHV�VLJQLÀFDQWO\�ZKHQ�GHPDQG�H[FHHGV�ELGGLQJV�� ,Q�
other words, prices increase based on demand rather than supply factors. Thus, it can 
be concluded that the increasing number of restaurants and supermarkets are closely 
associated with the increasing demand by consumers in Malaysia.

In general, Malaysians generally perceive Japanese products as being of high 
TXDOLW\��+HQFH��-DSDQHVH�IRRG�DQG�EHYHUDJH�SURGXFWV�DUH�YLHZHG�WR�EH�KHDOWKLHU��FOHDQHU��
fresher and not harmful. In addition, purchasing Japanese products is perceived to give 
higher prestige to consumers. This in turn has encouraged the increase of Japanese 
products into Malaysia. 

7KLV�LQFUHDVH�FDQ�EH�H[SODLQHG�E\�VHYHUDO�FKDQJLQJ�IDFWRUV��)LUVWO\��LW�LV�WKH�UHVXOW�RI�
the increase in the living standard and income of Malaysians in total. Secondly, change in 
WKH�FRQWHPSRUDU\�WDVWH�RI�0DOD\VLDQ�VRFLHW\�LV�GXH�WR�WKH�LPSDFW�RI�H[WHUQDO�LQÁXHQFHV��
&RQWHPSRUDU\�0DOD\VLDQ�VRFLHW\�LV�UHDG\�WR�SD\�IRU�D�SURGXFW�WKDW�PHHWV�WKHLU�QHHGV��
Thirdly, in the case of the Malays, whereby the majority of whom are Muslims, the Halal 
status of a product determines their spending patterns. Products that are allegedly Halal 
products would get a positive feedback from the majority of the Malaysian population. 
&RQVHTXHQWO\��Halal products have tremendous opportunity to prosper, especially in 
WKH�IRRG�LQGXVWU\�LQ�0DOD\VLD�DQG�-DSDQHVH�IRRG�SURGXFWV�DUH�QR�H[FHSWLRQ�

Japan’s Participation in MIHAS

Malaysian International Halal�6KRZFDVH��0,+$6��ZDV�LQLWLDWHG�LQ������WR�VKRZFDVH�WKH�
PDQXIDFWXUHUV�RI�+DODO�IRRG�SURGXFWV�IURP�DOO�RYHU�WKH�ZRUOG��-DSDQ·V�ÀUVW�SDUWLFLSDWLRQ�
ZDV�LQ�������DQG�LQ�WKH�)RXUWK�0,+$6�LQ�������RXW�RI�����WRWDO�HQWULHV����HQWULHV�ZHUH�
from Japanese companies. Table 8 shows the list of the eight Japanese companies 
WKDW�H[KLELWHG�WKHLU�SURGXFWV�DW�WKH�)RXUWK�0,+$6�LQ������DQG�WKH�QXPEHU�RI�-DSDQ·V�
SDUWLFLSDWLRQ�LQ�0,+$6�KDG�EHHQ�LQFUHDVLQJ�VLQFH�WKHQ��

$FFRUGLQJ�WR�0DVDKLNR�+RULH��WKH�-DSDQHVH�$PEDVVDGRU�WR�0DOD\VLD��WKH�DZDUHQHVV�
of the preparation of Halal food has captured the interest of Japanese companies to 
undertake the production of Halal IRRGV��+H�DGGHG�

7DEOH����7KH�1XPEHU�RI�-86&2�2XWOHWV�LQ�0DOD\VLD�E\�5HJLRQ�
5(*,21 48$17,7<
.ODQJ�9DOOH\ 13
Johor 4
Pulau Pinang 2
Melaka 2
Perak 1
Negeri Sembilan 1
Sabah 0
Sarawak 0
.HGDK 0
Pahang 0
Perlis 0
Terengganu 0
.HODQWDQ 0
727$/ 23

                                                  
Source: KWWS���ZZZ�MXVFR�FRP�P\   
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«�,I�WKH\�DUH�DEOH�WR�FRPH�RXW�ZLWK�+DODO�SURGXFWV��-DSDQHVH�PDQXIDFWXUHUV�ZLOO�ÀQG�
WKDW�WKHUH�LV�D�ELJ�PDUNHW�DPRQJ�WKH�,VODPLF�FRXQWULHV���KH�VDLG��+RULH�VDLG�WKDW�RQ�KLV�
part, he would continue with his efforts to get more Japanese companies to become 
DFTXDLQWHG�ZLWK�WKH�+DODO�LQGXVWU\�8

$W�WKH�VHYHQWK�0,+$6��KHOG�LQ�-XQH�������WKHUH�ZHUH�����HQWULHV�E\�IRUHLJQ�FRPSDQLHV�
IURP�D�WRWDO�RI����FRXQWULHV�����-DSDQHVH�FRPSDQLHV�SDUWLFLSDWHG�LQ�WKH�VHYHQWK�0,+$6�
and one of the new products that was introduced was the Halal sausages that could be 
FRQVXPHG�XQFRRNHG��$FFRUGLQJ�WR�+LURNL�7DNDKDVKL�IURP�-(752��WKLV�SURGXFW�FRXOG�
DFW�DV�D�VXVWDLQDEOH�IRRG�VXSSO\�IRU�ORQJ�MRXUQH\V��VXFK�DV�GXULQJ�WKH�+DMM�VHDVRQ�DQG�
RWKHUV��7KH�ÀUVW� MRLQW�YHQWXUHG� IDFWRU\� LV�EHLQJ�FRQVWUXFWHG�DQG� WKH�ÀUVW�SURGXFW� LV�
estimated to be produced by 2012. 

Conclusion

It can be concluded that Japan's Halal food products in Malaysia has the potential to 
be further developed. This is based on several important considerations in terms of 
supply and demand.

Firstly, in terms of demand, it has been proven that there is great response from 
the Malaysian public for such food products. The change in the Malaysian preferences 
IRU�GLYHUVLW\�LQ�IRRG�FRQVXPSWLRQ�DOORZV�WKH�H[SDQVLRQ�RI�-DSDQHVH�Halal food products 
in Malaysia. Secondly, the changes in economic growth and purchasing power of the 
Muslim population equally provide Japanese companies with opportunities to increase 
their Halal� IRRG�SURGXFWLRQ��)RU�H[DPSOH�� WKH�ZDUP�ZHOFRPH�JLYHQ� LQ�0DOD\VLD�� WR�
western chain restaurants that have received Halal FHUWLÀFDWLRQ�VXFK�DV�.)&��0F'RQDOG·V�
DQG�3L]]D�+XW�DUH�VXFK�H[DPSOHV��7KLUGO\��ZLWK�WKH�JRYHUQPHQW�SURPRWLQJ�0DOD\VLD�DV�
a hub or gateway for Halal food, enables Japanese Halal IRRG�SURGXFWV�WR�EH�H[SRUWHG�WR�

�� �¶-DSDQ�6HHNV�0DOD\VLD·V�([SHUWLVH�7R�7DS�Halal 0DUNHW·��Bernama, 8 May 2009, Retrieved 2 july, 
2009.

7DEOH���(LJKW�-DSDQHVH�)LUPV�3DUWLFLSDWLQJ�LQ�0,+$6�����

&203$1< 352'8&76
$VLDQ�:RUOG�2ND\DPD�
Ltd, Japan

Halal processed meat products (e.g. nuggets, sausage, patty, etc.),batik 
(if possible)

$]KDU�&R��/WG��-DSDQ ready -to-serve Halal meat products. also provide consultation to 
LQWHUHVWHG�FRPSDQLHV�RQ�PDUNHWLQJ�+DODO�PHDW�SURGXFWV�LQ�-DSDQ

'LDPRQG�7UDGLQJ�&R��/WG��
Tokyo, Japan

various Halal foods (meat products, etc.) products for consumer market

(�$QWHQQD��-DSDQ &DQQHG�SURGXFWV�DQG�WURSLFDO�EHYHUDJHV
+DFKLEXQ�&R��/WG��-DSDQ chocolate, biscuits, snacks, etc
0L\RVKL�&RUSRUDWLRQ��
Japan

dried roselle (organic, no agricultural chemical, no additives, using raw 
sugar)

Nanyang Trading Inc., 
Japan

all kinds of Halal food products

6DWR�3KDUPDFHXWLFDO�&R��
Ltd., Tokyo, Japan

Halal raw materials (amino acid, vitamins,essences, food additives, royal 
MHOO\��FROODJHQ�JO\FHULQ��F\FORGH[WULQ��FLWULF�DFLG��HWF����FDUERQDWHG�FDQQHG�
VRIW�GULQN��JODVV�ERWWOHG�VRIW�GULQNV��DOXPLQLXP�ÀOP�SDFNHG�GULQNLQJ�
jelly, cosmetics (cream)

6RXUFH��0$75$'(�������KWWS���ZZZ�+DODO�FRP�P\�SGI�LEPIRUP�SGI
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international markets through Malaysia, particularly to the Middle East and Southeast 
$VLD�

On the supply side, the increasing number of Japanese companies investing in 
food and beverage sectors in Malaysia proves the interest of the Japanese companies 
LQ�PDUNHWLQJ� WKHLU�SURGXFWV��$VLGH� IURP� WKLV�� WKH� LQFUHDVLQJ�QXPEHU�RI� UHVWDXUDQWV�
and supermarkets offering Japanese food products demonstrates the keenness of the 
LQYROYHG�SDUWLHV�WR�PHHW�WKH�GHPDQG�RI�ORFDO�FRQVXPHUV��$QRWKHU�IDFWRU�WKDW�QHHGV�WR�
EH�FRQVLGHUHG�LV�WKH�LQFUHDVLQJ�LQYROYHPHQW�RI�-DSDQHVH�FRPSDQLHV�LQ�H[KLELWLRQV�WKDW�
promote Halal�SURGXFWV�VXFK�DV�WKH�0,+$6�VKRZV�WKHLU�LQWHUHVW�LQ�SDUWLFLSDWLQJ�LQ�WKLV�
particular market.

It is anticipated that the favourable increase in both supply and demand would 
eventually lead to further progress in marketing Japanese Halal food products in 
0DOD\VLD��+RZHYHU��PRUH� HIIRUW� LV� QHHGHG� IURP� WKH� -DSDQHVH� VLGH� WR� HQVXUH� WKHLU�
products are clean so as to earn the trust of consumers in order to sustain a positive 
market growth in the future.
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